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YAHOO! STRENGTHENS LEADERSHIP; OUTLINES 2008 STRATEGY FOR BUSINESS OPERATIONS IN THE PHILIPPINES

Jojo Anonuevo and Cris Concepcion to lead efforts in creating indispensable experiences for communities of users, advertisers, publishers and developers 
MANILA, 21 February 2008 -- Yahoo! Inc. (Nasdaq:YHOO), a leading global Internet company, announced today that it will strengthen its proposed Pinoy-centric business operations in the Philippines with the appointment of a senior leadership team dedicated to its Philippines website (www.yahoo.com.ph).  
Based in Manila, Cris Concepcion has been appointed strategic consultant reporting to Jojo Anonuevo, who will assume the role of general manager of Yahoo!’s proposed operations in the Philippines.  Concepcion and Anonuevo will lead efforts to expand Yahoo’s business by creating indispensable experiences for its Pinoy communities of users, advertisers, publishers and developers while promoting the development of the Internet ecosystem in the country.
Yahoo!’s business strategy for the Philippines is based on three big multi-year objectives: Make Yahoo! the starting point for the most consumers; become the “must buy” for the most advertisers; be a “partner of choice” by delivering industry-leading platforms for the most publishers and developers.

See related announcement titled: “Yahoo! Co-founder and CEO Jerry Yang Outlines Vision to Become the Internet's Indispensable Starting Point” – 7 January 2008.

“Yahoo! will add value to the Internet ecosystem in the Philippines by enabling users, advertisers, publishers and developers to create indispensable Internet experiences,” said Jojo Anonuevo.  “Yahoo! is laser focused on developing the most relevant Pinoy-centric starting points to the internet for people, and building the most appealing partner-of-trust network to boost local industry development,” Anonuevo added.

In 2007, Yahoo! led several key initiatives in the Philippines, including the launch of Pinoy-centic products that create indispensable internet experiences for its users like Pinoy Connect (www.yahoo.com.ph/pinoy) and the new Yahoo! Mail in the Philippines (www.yahoo.com.ph/mail)  that allows Filipinos to be the first in Asia to send text messages from their mailbox; supporting the growth of the country’s online marketing industry through educational events and partnerships with industrial bodies like the Philippines Internet Commerce Society (PICS) and Internet Mobile and Marketing Association of the Philippines (IMMAP); and partnering with the University of Philippines to promote IT innovation in the country.  This helped make Yahoo! the Philippines’ leading Internet company that reaches 85% of all online consumers in the country.  See related company backgrounder “Yahoo! 2007 Year in Review: Philippines”. 
Yahoo!’s multi-year initiatives for the Philippines: 

1. Make Yahoo! the starting point for the most consumers

Yahoo! will prioritize resources around key starting points like the Yahoo! Philippines front page (www.yahoo.com.ph), Yahoo! Mail in the Philippines (www.yahoo.com.ph/mail), Yahoo! Search in the Philippines (search.yahoo.com.ph) and Yahoo! Mobile in the Philippines (ph.mobile.yahoo.com), focusing on creating strong differentiators in those products to make them locally relevant for the Philippines. Yahoo! will also be focusing on services like Yahoo! News in the Philippines (asia.news.yahoo.com/c/ph) and Yahoo! Go in the Philippines (ph.mobile.yahoo.com/go) to enhance and support our starting points. 
2. Become the “must buy” for the most advertisers
Yahoo! will ensure that the most effective and easiest marketing solutions are provided to advertisers in the Philippines – including the large brands and the small enterprises.  Yahoo’s reach and enormous scale to hundreds of millions of consumers worldwide and 85% of consumers online in the Philippines provides the advertising platform that marketers cannot ignore.  Integrated, simple to manage and cost-effective marketing solution offerings powered by consumer insights help ensure the delivery of relevant advertising to target audiences.  This win-win model will make Yahoo! a must-buy and an essential marketing partner for the most advertisers in the Philippines.

3. Be a “partner of choice” by delivering industry-leading platforms for the most publishers and developers.
To enable developers to make most of Yahoo!’s vast assets — its technology platforms and data infrastructure – Yahoo! will deliver industry-leading platforms that are open and flexible to attract the most publishers and developers.  Yahoo!’s goal will be to create a motivated community of developers all building uniquely compelling applications that will benefit the Internet ecosystem and provide access to a vast array of highly personalized and relevant services to choose from. 
# # #

About Yahoo! (www.yahoo.com.ph)
Yahoo! is a leading global Internet brand and one of the most trafficked Internet destinations worldwide. Yahoo! is focused on powering its communities of users, advertisers, publishers, and developers by creating indispensable experiences built on trust.
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