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YahoO! 2007 YEAR IN REVIEW: Philippines 
Yahoo! Southeast Asia, attributed its 85% market reach in the Philippines to an integrated lineup of Pinoy-centric initiatives aimed at maximizing the company’s value for its communities of users, advertisers, publishers and developers. 
The company was able to achieve three goals in 2007: make Yahoo! the starting point for the 85% of Philippines’ online consumers; become the “must buy” for advertisers in the Philippines; be a “partner of choice” by delivering industry-leading platforms for publishers and developers in the Philippines.
March 2007
· Yahoo! supported the National E-Commerce Congress and the Philippine Internet Commerce Society Exhibit, where the company discussed the competitive advantage offered by its advertising platform in helping local businesses effectively engage with their consumers. 
· Yahoo! launched Yahoo! Answers (ph.answers.yahoo.com ), an online community where users ask questions and exchange insights with more than ten million other users worldwide. Yahoo!’s unique social search service provided Filipinos with a simpler and more efficient way to look for information. 
April 2007

· Yahoo! further enhanced its users’ web mail experience by announcing the unlimited storage for Yahoo! Mail (ph.mail.yahoo.com). Through the new feature, Filipinos no longer have to worry about space constraints when using the service. 
May 2007

· Yahoo! introduced Yahoo! Messenger for the Web (ph.webmessenger.yahoo.com), a web-based version of Yahoo!’s instant messaging service which requires no download and gives the local online community the freedom to instant message (IM) from anywhere from any Internet-enabled computer.  
June 2007: 

· Yahoo! forged a strategic mobile partnership agreement with Globe Telecom for the distribution of mobile search service, Yahoo! oneSearch (ph.mobile.yahoo.com) which allows more Filipinos to connect to the internet even while on the go. 
July 2007: 

· Yahoo! launched the second phase of Pinoy Connect (ph.yahoo.com/pinoy), a Yahoo! micro-site especially designed to be the starting point to the internet for overseas Filipino workers (OFWs). The initiative helped educate OFWs stay in touch with their family and loved ones through Yahoo!’s various online services.
August 2007:

· Flickr (www.flickr.com), Yahoo!’s online photo community, was launched as “the eyes of the Philippines” (www.flickr.com/search/?q=philippines&w=all), enabling people from all over the world to understand and appreciate the Philippines and life in the Philippines with just a click of a photo shared with the community.
· Yahoo! discussed the vast opportunities available online for advertisers during the first Internet and Mobile Marketing Summit in the Philippines. Yahoo! also shared how more Filipino companies, including Globe Telecom, Smart Communications, and Jollibee, have chosen Yahoo! as their essential marketing partner. 

September 2007:
· The launch of the new Yahoo! Mail (ph.mail.yahoo.com) allowed Philippine users to be the first in Asia, apart from four other countries worldwide, to send free real-time text messages to mobile phones, providing them with a more convenient and economical way to communicate. 
· Yahoo! helped upgrade numerous independent internet cafés, recognizing their contribution to the Philippine economy and their role in providing low-cost internet access to Filipino consumers (ph.yahoo.com/icafe). Yahoo!’s investment in the internet cafés comprised of physically remodeling partner outlets and equipping personnel with the necessary knowledge and skills on the latest internet services. 
· Yahoo! embarked on a three-month celebrity campaign beginning September 2007 on Yahoo! Answers (ph.answers.yahoo.com), where local celebrities and leaders exchange their opinions with the online community. The presence of the Pinoy experts further lent relevance to the content on Yahoo! Answers.  
October 2007:

· Yahoo! held Asia’s first-ever University Hack Day at the University of the Philippines, where students created their own programs using Yahoo!’s open applications. The event helped promote ingenuity among current and aspiring local developers, as evidenced by the innovative and marketable applications produced by the event. 
(High-res image: http://www.flickr.com/photos/lynpinugu/2280958176/in/set-72157603950338178 )
· Yahoo! partnered with the Philippine Coffee Board in promoting Philippine coffee (www.flickr.com/photos/philcoffeeboard) and in providing a platform for local coffee producers to engage the local and global markets. 
(High-res image: http://www.flickr.com/photos/philcoffeeboard/1611910959 )
November 2007:

· The new beta version of Yahoo! Messenger (ph.messenger.yahoo.com), the leading instant messaging service used by Filipinos, featured a wide array of engaging features, including an in-line media player, unlimited file transfer, and more personalization tools. This gave the local online community more creative ways to strengthen their relationships and grow their network.  
(High-res image:  http://www.flickr.com/photos/jemseow/1801987670/in/set-72157602810199355) 
December 2007: 

· Non-profit organizations utilized Yahoo!’s social media tools in promoting their cause. Yabang Pinoy’s Patrick Joson and well-known tourism advocate Carlos Celdran were both featured in Yahoo! Answers (ph.answers.yahoo.com) to advance the campaign for Filipino pride. 

About Yahoo! (www.yahoo.com.ph)

Yahoo! is a leading global Internet brand and one of the most trafficked Internet destinations worldwide. Yahoo! is focused on powering its communities of users, advertisers, publishers, and developers by creating indispensable experiences built on trust.
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